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Design professionals and specifiers are 
responsible for selecting and specifying 
building products and, as a result, have 
enormous influence over how billions 
of dollars are spent in the construction 
industry. For manufacturers to grow in 
this difficult environment, it is crucial 
to be efficient with their marketing 
resources and target decision makers 
in the easiest and most impactful way.

Sweets is the profession’s most used and 
trusted source for product information. 
In the past eighteen months, over 
77,000 aEC  professionals working 
at firms representing projects valued 
at over $249 billion have registered 
on Sweets.com. Sweets users have 
performed 3.1 million product category 
searches, resulting in over 230,000 
downloads of product information.

aEC professionals register on Sweets.com 
because they trust Sweets to provide 
them with reliable content from trusted 
manufacturers. they use Sweets because 
it gives them comprehensive and 
consistently displayed content that they 
can use when designing buildings. 

Sweets does the heavy lifting of 
aggregating and converting design 
professionals for you. For over 106 years, 
Sweets has captivated professionals 

looking for building product information 
by organizing content according to our 
proprietary taxonomy and page layouts. 
that language and know-how is now 
incorporated into Sweets Search and 
online Sweets programs. the result is the 
most engaged audience in the industry. 

If you’re not in Sweets, you’re not 
exposing your products and services 
to 3.1 million annual product category 
searches conducted by registered 
design professionals who work at firms 
that represent projects valued at over 
$249 billion.   

Use this media kit to learn who these 
registered users are, how Sweets has 
built this audience, and how they use 
Sweets—so you can take advantage of 
our reach and engagement.

Michael Mcnerney
Senior Director, Mcgraw-Hill Construction
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Sweets makes it easy for you to influence building product 
decision makers. Building and maintaining an audience 
on your own is difficult. Furthermore, there are too many 
options out there. Sweets makes it easy to reach and 
engage decision makers because Sweets is one-stop 
shopping for aEC professionals when it comes to trusted 
building product information.

WELCOME 
tO SWEEtS
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Sweets programs reach the 
most active professionals who 
select and specify products, 
online and in print.

Sweets customers have the 
opportunity for extended exposure.

•  Sweets	Directory circulation 
of 40,000 architectural firms 
identified in Dodge as the most 
active firms

• 	SNAP quarterly product 
publication has an audience of 
40,000 and reaches every active 
architectural firm in the U.S.

•  Sweets	Product	Update and 
Green	Product	Newsletters 
each reach over 40,000 design 
professionals every week

SWEEtS  
rEgIStErED USErS

Quarterly

Monthly

Weekly

SOUrCE: McGraw-Hill Construction, 2011

* Other includes consultants, facility managers, 
general consumers, students

how Often do 
registered Users 
download content?

3,000

15,000

31,000

77K	rEGiStErED	USErS
(58,000 are U.S. based)

47%

22%

8%

20%

3%

Contractor/Build Firm

Design Professional 
(registered architect or engineer)

Other*

Owner or
Developer

Manufacturer/ 
Distributor

•     Sweets has qualified and registered 77,000 users representing over $249 
billion in projects in the past eighteen months.

•     Only registered users can download content from manufacturer programs. 
Usage information is included in your weekly Sweets e-mail updates.

•  Over 75% of Sweets registered users are US-based.
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SWEEtS UnIQUE 
VISItOrS
•   Sweets.com attracts 250,000 

unique visitors per month. Users 
are qualified by Sweets via:

 1.   registered users who receive 
Sweets newsletters and updates

 2.     Identification in the Dodge 
database as an active architect

 3.       aEC industry search   
engine expertise

contractor Breakdown

Licensed Project architect 18%

Project Designer 13%

Project Manager 11%

Unlicensed architect 5%

Specifier 4%

Contractor 11%

Sub-Contractor 5%

Estimator 3%

design Professional Breakdown

250K	UNiQUE	ViSitOrS

SOUrCE: Forsee, 2011

* Other includes consultants, facility managers, general 
consumers, students

51%

19%

3%

Design Professional 

27%
Other*

Contractor

Manufacturer
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as a marketing professional, you know 
how difficult it is to engage and convert 
a visitor. You’ve probably spent a lot of 
time and money on design, analytics, 
and conversion tools. We turn traffic 
into conversions because Sweets 
visitors use Sweets as one-stop shopping 
for trusted building product information.

In fact, the majority of Sweets users 
indicate that their primary purpose 
for visiting Sweets.com is to research 
products for possible inclusion in a design.

annually, Sweets users perform over 
3.1 million product category searches 
on Sweets.com using both Sweets Search 
and MasterFormat Browse. these searches 
generate millions of views of Sweets 
manufacturer programs from architects 
browsing and comparing products. Our 

active users provide the most value 
because they have registered with Sweets.

Out of these 3.1 million product category 
searches, registered users perform 
230,000 downloads of manufacturer 
building product information to use 
in designing buildings. all of our 
downloads are from registered users 
and we supply you with registration 
information for all professionals who 
download your content.   

are you worried that you won’t be able 
to upload enough content to attract the 
right audience?  that’s where we leave 
it up to you. all Sweets programs now 
allow unlimited content for each product 
listing. We’ll supply the templates and 
the audience expertise and the freedom 
to create a compelling Sweets program.

that’s important. Our new search engine 
prioritizes results based on relevance and 
amount of content.

and, we don’t just engage   
our audience online.  

SNAP, Sweets’ quarterly product tabloid, 
has generated over a quarter million 
reader services inquiries for manufacturer 
products since its launch in 2008. 

all Sweets programs include a 
presence in Sweets.com, the Sweets 
Directory, and SNAP—ensuring that 
manufacturer content will engage their 
target audience wherever they are.

SWEEtS aUDIEnCE EngagEMEnt 

all Sweets programs allow unlimited 
content for each product listing. this 
makes it easier for users to find your 
products. Sweets search results are 

based on Sweets proprietary search 
taxonomy and the amount of relevant 
content a manufacturer has in Sweets. 

aUDIEnCE: HOW DO YOU USE SWEEtS 
PrOgraMS tO EngagE PrOFESSIOnaLS?

Almost all respondents indicated they were looking for multiple types of 
information during each visit (Foresee. April 2011–September 2011)

Why	DO	aECs	ViSit	SWEEtS?	

55% 28% 17%
Researching products 
for possible inclusion 
in a design

Gathering information on 
a product or manufacturer 
specified in a design

Other  

0 10 20 30 40 50 60 70 80 90 100
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MarKEtIng 
SErVICES

•  Search engine experts ensure that we 
  capture design professionals search- 

ing for your product information — no 
matter where they are.

•  Sweets architectural Consultants 
are registered architects on staff 
that will help you construct a Sweets 
program that will drive engagement 
among design professionals.

•  Sweets Media Consultants will help you 
design a Sweets media schedule for 
your needs, leveraging Sweets.com, 
SNAP, Sweets Directory and Sweets 
newsletters, while also connecting you  
to industry-leading publications like 

 Architectural Record and GreenSource.

•  Sweets’ new automated content 
collection service makes uploading 
content to Sweets fast and easy. If the 
content is on your website, we can 
easily gather it, and format it to meet 
the needs of our valuable audience.

•  and, Sweets’ new unlimited content 
programs allow you to control the 
success of your own program.

Sweets provides unparalleled 
advertising and marketing 
services, which ensure that 
your program will be seen 
by our audience.
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types of content:

• Product Catalogs

• green Info

• 3-Part Specs

•  detailed Product listings: these 
text and image listings provide con-
struction professionals with specific 
information pertaining to your product. 
they are also the key components of 
our search engine results.

•  Project Galleries: Photos of your 
product in use.

•  Product catalogs: Marketing 
brochures or detailed product line 
catalogs, typically in PDF format.

•  Specifications: Manufacturers’ 
recommended architectural guide 
specifications, written in industry 
standard 3-part format. 

•  cad: autoCaD details (DWg files) 
ready for placement into construction 

 documents. the details are accessed 
  directly from your Sweets program, 

with a thumbnail display of results.

•  BiM: High-quality models of proprietary 
building products developed using 
Building Information Modeling (BIM) 
software. Provided in revit formats.

•  3d Models: Links to SketchUp  
3D models residing in google 3D 
Warehouse™.

•  Other types of Supporting content: 
additional content useful to architects 
and specifiers may also be included 
in your program, including: Data Sheets, 

  Continuing Education, Installation, 
Warranty, and Color Charts. Most of 
these content types are published in 
PDF format.
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BUILDIng YOUr 
SWEEtS PrOgraM

Sweets programs come  
with unlimited content.

• CaD Details

• BIM

• 3D Models

Designers     14,000Project galleries 38%

architects      58,000Specifications 40%

total ar Subscribers       90,000CaD 42%

What type of information were you looking for when researching products   
for possible inclusion in a design?

SOUrCE: Forsee Results, 2011

what types of content do aecs want?
Here’s What They Say They’re Looking For...

Designers     14,000Product Catalogs 26%

Designers     14,000BIM/3D Models 20%

architects      58,000green Information 22%

total ar Subscribers       90,000Installation guides 24%

Designers     14,000Manufacturer Contact Info 17%
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BUILDIng YOUr SWEEtS PrOgraM
Sweets’ manufacturers benefit from additional exposure to architects.

Newsletters
Circulation: 40,000

Banner ads

Directory
Circulation: 40,000
Display advertising

Sweets Directory

’12

search sweets

Architectural Record
Circulation: 91,000

Print & Online Display advertising

SNAP
Circulation: 40,000

Spotlight ads

8



2012 Media kit
mediakit.construction.com 

sweets.com

	 WELCOME tO SWEEtS
 USErS 

 EngagEMEnt
 MarKEtIng SErVICES

 BUILDIng YOUr
 SWEEtS PrOgraM

>> PrOMOtiONaL	CaLENDar
 COntaCtS

9

2012 SWEEtS PrOMOtIOnaL CaLEnDar

Coincides 
With

SnaP 
theme

Dec 1, 
2011

SnaP 
theme

Jan 1, 
2012

trade Show: 
Construction 
Expo/agC

Feb 1, 
2012

trade Show: 
Kitchen & 
Bath

Mar 1, 
2012

trade Show: 
aIa

apr 1, 
2012

trade Show: 
neoCon

May 1, 
2012

Jun 1, 
2012

SnaP 
theme

Jul 1, 
2012

aug 1, 
2012

Materials 
Due*

trade Show: 
greenbuild

Sep 1, 
2012

Oct 1, 
2012

SnaP 
theme

nov 1, 
2012

Month
Product 
Category Includes

JaN architectural 
Woodwork

Shop-fabricated wood, laminate-clad, and simulated wood fabrications. Cabinets, cases, cabinet 
hardware, wood stairs and railings, ornamental woodwork, trim, moldings, millwork, wood door frames, 
wood-framed screens and wood exterior shutters

FEB High 
Performance
Coatings

High-performance, heavy industrial, heat-resistant, corrosion-resistant coating, fire-retardant paint, 
epoxy coatings, abrasion-resistant coatings, graffiti-resistant coatings

Mar Precast 
Concrete

Concrete cast in forms before final placement. Precast concrete planks, slabs, stairs,  roof panels, wall 
panels, roof pavers, unit paving, vehicle barriers, bollards, precast concrete site furnishings

aPr tile Manufactured surfacing units of impervious, vitreous, semi-vitreous, and non-vitreous materials; glazed, 
unglazed, conductive, abrasive, and textured surfaces. Products: ceramic tile, porcelain mosaic tile, 
glazed wall tile, paver tile, stone tile, quarry tile, metal tile, plastic tile

May Decorative 
Metal

Metal items and metal work of a decorative nature

JUN Furniture Office furniture, filing cabinets, seating, retail furniture, hospitality furniture, bookshelves, lecterns, 
systems furniture

JUL athletic and 
recreational 
Equipment

Equipment intended for use in athletic, recreational, and exercise activities. Play field equipment and 
structures, scoreboards, playground equipment, gymnasium equipment

aUG resilient 
Flooring

resilient tile and sheet flooring, resilient base, resilient stair treads and risers, resilient stair nosings, vinyl 
composition tile (VCt), resilient athletic flooring, linoleum, rubber, vinyl, vinyl composition floor coverings

SEP Site 
Furnishings

Site seating and tables, trash and litter receptacles, planters, bicycle racks, bicycle lockers

OCt Exterior 
Sun Control 
Devices

Manufactured items to provide sun control on exterior of windows and entrances. Fixed or 
movable. Sun screens, light shelves, exterior shutters

NOV Metal 
roofing

aluminum, copper, lead, steel, stainless steel, tern sheet metal, standing seam, batten seam, flat seam

DEC Lighting Interior and exterior lighting, including emergency lighting, exit signs, loading dock lighting, 
security lighting, theatrical lighting, exterior lighting poles and standards, parking lighting, area 
lighting, site lighting, walkway lighting, athletic lighting, flood lighting

*reflects the date materials are due for inclusion in Product resource Center promotional activity on Sweets.com, newsletters, and archrecord.com. 
the Product resource Center will continue to be live beyond the promotional activity.

Use this calendar to take advantage of scheduled promotions for your product category.
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COntaCtS Michael Mcnerney
Senior Director—Product Development
Mcgraw-Hill Construction
212-904-4653
michael_mcnerney@mcgraw-hill.com

NOrthEaSt
ME, VT, NH, MA, CT, RI, Eastern NY,  
Eastern PA, NJ, DE, MD, VA, DC, QC

Mike reeves
Sales Director
603-595-8872 
michael_b_reeves@mcgraw-hill.com

CENtraL
MI, IN, OH, KY, WV, Western PA,  
Western NY, ON 

Michael ruhe
Sales Director
513-345-8209
michael_ruhe@mcgraw-hill.com

WESt
MT, ID, WA, OR, CA, NV, AZ, NM, BC, AB

Bill lindsay
Sales Director
314-422-1896
bill_lindsay@mcgraw-hill.com

MiDWESt
ND, SD, NE, KS, MO, IA, MN, WI, IL

dave rhodes
Sales Director
312-233-7372
david_rhodes@mcgraw-hill.com 

SOUth	CENtraL
WY, UT, CO, OK, TX, AK, LA, MS

Mike Mehno
Sales Director
214-679-6697 
mike_mehno@mcgraw-hill.com

SOUthEaSt
AL, TN, GA, NC, SC, FL

robb coltrin
Sales Director
404-303-5330
Fax: 412-279-2132
robert_coltrin@mcgraw-hill.com

iNSiDE	SaLES
kameesha Saunders
Sales Manager
609-426-7703
kameesha_saunders@mcgraw-hill.com


